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A note from the CEO



& Welcome and thank you for your
interest in Sensitive Choice, a
program created by the National
Asthma Council Australia to help
millions of Australians and New
Zealanders to live better with asthma
and allergies.

Our Sensitive Choice program helps
consumers navigate their way through
the sometimes confusing marketplace
to identify those products and
services that may be better choices
for themselves and their families. 77




Each company’s participation in the program must be approved by our independent
Product Advisory Panel, who rigorously assess the products and services in application to
decipher their potential benefit for people with asthma and/or allergies. Only the approved
products and services are permitted to use the Sensitive Choice blue butterfly symbol on
their packaging and advertising.

We're proud of the program’s integrity and reach. Since its inception, Sensitive Choice’s blue
butterfly symbol has appeared on hundreds of products and services that may be a better
choice for people with asthma or allergies - from bedding to building products, cleaning
agents to carpets, air purifiers and vacuum cleaners to the paint you put on your walls.

The Sensitive Choice website is an information hub that helps consumers understand their
condition and its triggers, and identify relevant asthma and allergy friendly products and
services. Research has shown that Australians and New Zealanders find the program to be
useful and reliable, and that the presence of the butterfly influences purchasing decisions.
With consumer awareness continuing to grow, the blue butterfly symbol is a valuable point of
difference for your product or service.

Our success to date could not have happened without the continuing support from our
partners who diligently fulfill their partnership requirements. The sponsorship fees

generated through the program not only enable us to increase consumer awareness of

the Sensitive Choice program, but also fund the important work we do at the National Asthma
Council Australia.

Thank you for taking the time to learn about the Sensitive Choice program.

We look forward to furthering our partnership in the future.

WO

Siobhan Brophy
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About the Program



The National Asthma Council Australia
created the Sensitive Choice program to
help the 1 in 10 Australian’s with asthma

and 1 in 5 of us with allergies.

The Sensitive Choice blue butterfly, is
used by partners to help consumers easily
identify products and services that may
help reduce asthma and allergy triggers.
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The Sensitive Choice®
program:

Educates the public about the importance of managing their asthma and
allergies.

Encourages manufacturers and suppliers to produce products and services
that are asthma and allergy friendly.

Helps consumers with a way of identifying products and services that
may benefit people with asthma and/or allergies and improve health and
wellbeing.

Generates sponsorship funds enabling the National Asthma Council
Australian and Asthma & Respiratory Foundation New Zealand to continue
their work in improving asthma care.

Partners may use the Sensitive Choice trademarks on approved products,
packaging, promotional material, websites etc. National Asthma Council
Australia promotes the program through social media, websites, advertising,
trade shows, public relations and digital communication activities and provides
assistance to support initiatives. Partners also benefit from other Sensitive
Choice partners promoting their affiliation with the program.
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The Sensitive Choice®
application process:

«  Complete the application form and supply credible evidence,
independent test results and relevant certifications to substantiate the
asthma/ allergy benefit or claim.

*  Provide product samples, a full list of ingredients for all products and
demonstrate full compliance with all relevant laws, regulations and
applicable standards within the related country.

«  The application form and samples are submitted to the Product Advisory
Panel (PAP). Each product/service is assessed and considered by an
independent (and voluntary) PAP.

The panel comprises of independent experts and meets every two months.
Applicants are notified of the Panel’'s decision and, if accepted, may be invited

to negotiate a three year cause-related marketing contract. Licenses are
available for Australia and New Zealand, and many other countries.

oy
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Activity Highlights



Dedicated Sensitive Choice Ongoing digital Increased advertising
Program Manager and promotions to increase spend targeted social media
team in Australia and New brand awareness. and specialist publications.
Zealand.
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Sensitive Choice hosts stands Regular Facebook and Developed and released

at various Home, Baby, and Instagram Competitions various partner specific
Allergy Shows in Melbourne, including “Creating a video series with well over
Sydney, Brisbane and Perth. Healthy Home” & our 1,000,000 views.

Building and Renovation

Video Series.

e
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Partnership Benefits



Sensitive Choice Partnership

Use the Sensitive Choice logo on your website to promote
your product or service inclusion in the Program.

ﬁ_lRTmnE Enginsared Timber ~  Luosory Viny! Plank v Rigid Viny Pla

YOUR HOME WITH HEARTRIDGE

who are: ai risk of allergy and asthma relaied health problems.

Examples of promotional trademark use on brand and product websites
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Sensitive Choice Partnership

Use the Blue Butterfly logo on your product packaging and promotional
materials to help consumers identify asthma and allergy-friendly products.

AUSTRALIA'S ONLY NATIONAL ASTHMA
COUNCIL APPROVED VINYL

V o s 18 107y b Bie i camicet and stin, oy hanng & baautia Boar that s

RrmdLine with indooe air cuakty in mand, Bocause e ecogeise thal

WESPEND UP TG 5% R HUMRY BREATHES
of o e s

PROT

tion.™
Every Mattress Newds Protec

,?& BREATHE LIFE INTO YOUR HOME

W i o o et o B Mokl Falvts Gars Sexmtieg Grsed

e Mo e ey Fearis B 60 I U P W1 a0 A s
st e b LToboTS,

TEE MARUFICTURING FROCESS OF OUR WNTL FLODRS 1S
STRIMEENTLY NONITORED AND BESHAED T0 GTILISE DALY THE
SAFEST OF WATERIALS.

Example of partner website using blue butterfly Example of blue butterfly on product packaging
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Program’s international reach

Sensitive Choice has
trademarks registered in over 65
countries including: Australia,
New Zealand, China, Hong Kong,
Thailand, Japan, UK, USA, EU,
Malaysia, Korea, Singapore,
Philippines, Taiwan, Canada.
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Did you know?

Each partner product or service has their own page on the
Sensitive Choice website linking to their own websites.

] Pushaia b bpivys iy g L ] Medny { @ W Q

b Irodects & Survoes tiwahthy Living mrabneAd  Gorac

HOOVER ALLERGY POWERHEAD VACUUM CLEANER

oot allargly powerhesd va cuus

Approved by the Saeaitim Cheien pragram for it
i o, {h Hoover ABry it o dyrsmic

Features

* Advarced Self-Propelling Powerhead for
deupclianing

+ Superios filtation The following Hoover vacuums bave bean approved by

Example of a partner page Example of a product page
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What can
Sensitive Choice do for you?



Social media activity

Sensitive Choice has an active and rapidly
expanding social media presence.

Strong Facebook presence Growing Instagram channel
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Social media promotions

Sensitive Choice conducts online social media promotions
to engage customers and promote products and services.

Sensitive Choice =
Eensitive Choles ey B fi e iy Sensitive Choice LU Sensitive Choice
‘:l Putisnen oy Sy Chace 170 15 May @ e | Publicind by Sprout Bovl 710 Dusatier 2040 % Fubished by Sally Choiee 11 12 Ju 51 0316 @ ‘L Puslishat by B 72 AUGRISt 08 14 @
Reguiany washing your wooden Toors reduces e chance of exposue 1o H_’;"F‘””fﬁe"; o f”r"“‘l'"e' bragk? We've ‘:f ‘09":": "'k“:f"rl"'” toalkit Awate Sensiive's new laundry liquid is a greal cheice for peogie with VAT PAINTS COMTA MrETlents A AN CAUSS ESpEATY SSUSE
asihma and allergy WIGgers such as dust miles and pet allergens. e L e R asihma or allegy. 11 s made viln & low aliergy Tormul, with no harsh SETSiiE CROICS DARNET GrapNEnsions AUSTSIF'E AMaIEni=ios Sremum
i s B T WX Ak, Vi yisnie wmeting o puitlig up Ui chemicals and fragrances, optical brightensrs, dves and enzymes. D35 10 DU M0 SNEMICAIS 3N 1 18 S20.TIEncly 1 3180 S0UCEs the 6004t
Sensitive Cholce parnes Mal's natueal wood foors are washed with an all- tree, we've got all the info you need; bll.M2P16!GE ¥ [,

from pats’ DEpE it 2L pgXod
#FToduCTTIUrscay Sasthma Sanergies.

natural oil s0ap thal nol only cleanses. but replenishes the fooroards. 11
also 100% chemical and VOC-hee: mip Wbl k22 1BAP

#TIpsTuestay Sasihma 2allergy Man Austialia

Ambie
‘White

Sensitive Choice € send Massage

Cauge

871 e

Sensitive Choice Learn bore

Caurz

Sensitive Choice © Send Message

B 1741 peopls reached Boost Bost 3,324 247 m Calse
Paople reachad Engmgements
—

Examples of Facebook promotions

*%\ SENSITIVE CHOICE PARTNER PROPOSAL

e

PAGE 18



Online partnerships

Sensitive Choice builds strong relationships
with online partners to promote the Program

MEDIBAND

Sale: Medibard are currently sHeritg 5 5% discent bo all
Friends of Semsitive Cholce - simply ise the promo code
SENS 2t cheekouwt. Click hore lo vhslt thelr website.
Mecliband are also Lending 107% af your purehass back t

Py v 1
.

Example of a partner promotion Sensitive Choice page on LinkedIn
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Educational videos

Sensitive Choice has a wide selection of educational videos to support
staff training and encourage brand awareness.

lin 10 Australians have asthma

yL yd yt Ht
YLyt yt Hyt Yt

lin 5 Australians have allergies

y yl yt Hyt
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Sensitive Choice CSA and social videos

Sensitive Choice’s community service announcement /
television commercial appears on free to air and commercial networks.

a
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Sensitive Choice promotional material

Sensitive Choice has a wide variety of printed and digital material
to support consumer messaging and engagement.

‘WE'VE DONE THE HARD WORK SO YOU DON'T HAVE TO’

The Sensitive Choice approval process

M o N
Organisations ask

“Can I be a part of . y
SENSITIVE
CHOICE

Sensitive Choice?”

We ask ‘does the product or service have
potential health benefits to someone
with asthma or allergies’

We request a lot of evidence It's not a part of
and independent test results Sensitive Choice

Our Expert Panel then rigorously
reviews everything, and asks
should we approve this?

It's not a part of
Sensitive Choice

That product or service is now
a part of Sensitive Choice

Product Advisory Panel application
process

-y
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Air treatments explained

Brought to you by Sensitive Choice®

Dry air
Airborne viruses

Air purifier

Helps with issues such as:

Asthma &
allergies

Dehumidifier

Hay fever Helps with issues such as:
Dust Humidity
Pollens Condensation
Smoke Dampness
Mould Mould
Dust mites Dust mites
Odours Odours

For i ion on asthma and allergy
products, visit sensitivechoice.com

€) osensitivechoice

sensitivechoice NationalAs
Qo ton

\

SENSITIVE
CHOICE SensitiveChoice

La

Inforgraphic explaining different types

of air treatments

Asthma and
allergy aware
products
wear this sign

The next time you're
shopping for products,
look for the blue
butterfly

CHOICE

SENSITIVECHOICE.COM

SENSITIVE {

Got asthma or
allergies?

Make a Sensitive
Choice®

Represented by a blue butterfly, Sensitive
Choice is a community service program that
identifies asthma and allergy-aware products,
and aims to educate Australians about the
importance of managing their asthma and
allergies.

Sensitive Choice products and services are
approved on the basis that they may benefit
the more than seven million Australians with
asthma and/or allergies.

You'll find that reassuring blue butterfly on
hundreds of products - from bedding to
building products, from cleaning agents to
carpets, from air purifiers and vacuum cleaners
to the very paint you put on your walls.

Make a Sensitive Choice.

LEARN MORE
@ sensitivechoice.com
@ facebook.com/sensitivechoice \ /

SENSITIVE
CHOICE

The funds generated through the
program enable the National Asthma
Council Australia to continue its work
to improve asthma and allergy care.

Flyer explaining the program
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Sensitive Choice promotional material

Sensitive Choice takes a multi-channel approach to promotional opportunities.

Building & Renovation and Healthy Homes Sensitive Choice National Asthma Week Extendable 15 & 30 second CSA
video libraries promotion

e
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Consumer newsletters

Sensitive Choice keeps customers up-to-date with products, services and information.

Examples of our e-newsletter introducing new products or services and promoting current partners

/AN
‘y“ SENSITIVE CHOICE PARTNER PROPOSAL PAGE 24

somye



How Sensitive Choice supports partners

Sensitive Choice actively looks for new and diverse ways
to support and interact with partners.

Annual partner forums Enhancing website and social Ongoing promotion of partner Dedicated Marketing and SEO
highlighting the latest Sensitive media presence, increasing brands via social media. Specialist supporting Sensitive
Choice activities. return visitors to Facebook and Choice’s online initiatives.

Sensitive Choice website.

e
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Do more with your
Sensitive Choice Partnership?



Participation in Home, Allergy & Baby Shows

Attend or provide prizes and products at various Trade Shows

s
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Appendix



Fee Schedule



Fee Schedule

ITEM 1

Company contact details
[XXX Company]
Address: XXX

Phone: XXX

Website: XXX

Company contact person
Full Name of Contract - [Contract Position]

Email: [Contact Email]

ITEM 2A

[Product Service] Categories:
[List [Product Service] Categories]

ITEM 2A

[Approved Products] [Approved Services]:
[Insert [Product Service] Name]

ITEM 3

Commencement Date: (XXX)
Expiry Date: (XXX)

ITEM 4

Fees
Australia Fees in year 1: $[XXX] plus GST
New Zealand Fees in year 1: $[XXX]

For year two, the fee will increase by the greater of 3% of the percentage increase in the Australian Consumer Price Index (calculated using

CPI data available three months prior to the contact anniversary date) (rounded up to the nearest hundred dollars). The same escalation
calculation will apply for year three (Based on the year two fee).

ITEM 5

Special Conditions:
[list restrictions] or None

ITEM 6

Territory

[Australia] [New Zealand] [Singapore] [China] [Hong Kong] [Thailand] [Malaysia] [USA] [UK] [Korea] [Philippines] [Taiwan] [Europe]
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Product Advisory Panel
application process



Product and service approval process

Utilising health benefits for your competitive advantage

Category deemed exclusive. L?NSQQC_ESS‘FUL -1f
We encourage you to try again in msu_lctent gwdence
future is provided
Organisations pay
" : ; We request ; We review all
Submit your e vﬁ%ﬁl?ﬁfyfﬁéfcl%ﬂ? independent test app?iigt{')o: S i i
roduct category is atl
initialenuiry [l Mkl £ g Ieevee s S B TCET ol £ Bl B B s
A A S F .
DeleRetefees benefits GoculeiE: additional evidence
review
3 year program licence Contract fees and Approved by Expert advisory
agreement signed ||  details negotiated | <~ expert panel - f(’;"fr:o":;‘:[’:"

Y

UNSUCCESSEUL -

I Lack of
health benefits

established

You are now a
Sensitive Choice
Partner

Additional review
undertaken by panel

Expert panel UNSUCCESSFUL -
request further Lack of
information and health benefits

evidence established
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Sensitive Choice®
Style Guide



Logo

This trade mark will frequently be used with
grey qualifying text immediately below the
words Sensitive Choice.

The trade mark should ideally be used on
single coloured background. Where this is not
possible, the white within the trademark must
stay as white and a white border should appear
around the exterior.

The words “Sensitive Choice” are a registered
trade mark. When used in text, the ® should
appear as superscript after the first use.

Where the trademark is reproduced in a small
size, it may appear without grey qualifying text.

It must not be stretched on one axis alone or S E N S I T I V E
otherwise changed. The trade mark should

be reproduced in black, white and Pantone

Process Cyan C (CMYK: C100 MO YO KO0). C H 0 I C E

Grey qualifying text is 80% of black.

e
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Interested?

For more information please contact

Adele Taylor
Sensitive Choice Program Manager

(03) 9929 4333
adele.taylor@nationalasthma.org.au

sensitivechoice.com



